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Overview

• Purpose and potential of PHWs
• What responses do they aim to elicit?

• Review of NZ PHW format
• To what extent is this consistent with purpose?

• Exploration of smokers’ perspective on back of pack 
warnings
• How accessible and salient is Quitline information to 

smokers?

Purpose of PHWs

Key aims:
• To inform and protect (Chapman & Carter, 2003)

• To promote cessation

• PHWs stimulate reactions that are “prospectively 
di ti f ti ti it ”predictive of cessation activity” (Borland, Wilson, et al., 2009)

• Including Quitline numbers in PHWs increases calls to 
Quitlines (Wilson et al., 2010; Willemsen, Simons, & Zeeman, 2002)

• Post-PHW, packs a more important source of Quitline 
information (Li & Grigg, 2009)

• Calling Quitlines improves cessation outcomes

Performance of PHWs

Vast majority of studies focus on front-of-pack warnings
• Noticeability, salience, cognitive processing, 

knowledge, reported behaviours…

BUT
• Most information including Quit details on back of• Most information, including Quit details, on back of 

pack

SO
• Could the back-of-packs be re-designed to improve 

communication of Quit information?

Performance of PHWs

How could we make this information more 
salient and visually accessible?

Methods

• In-depth face-to-face interviews with 12 current 
smokers
• Age range 21-59
• Three male; nine female
• Three Māori, nine NZ European
• Six no formal education; one bachelor’s degree• Six no formal education; one bachelor s degree
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Impressions of Current Format

Text size too small
• “Um, yeah, um, I have to really look at it ... that Quit Line 

graphic on the photo is quite small and the graphic about 
quitting down the bottom seems to be the most minor 
heading ... as far as detail and the size of the letters 
go.”(Liam)

• “How do you notice that…you wouldn’t notice that. Look 
how small it is.”(Fergus)

Clutter
“Too much information and you’re not going to read it. If you 
keep it short and to the point I think people are going to look 
at it” (Kim)

Impressions of Alternative Formats
Graphic artist created 22 new formats
• Presented in matched pairs to participants
• Chose ‘best’ format
• Then selected top five formats

Key Attributes

Centred text
• “It’s all in the centre. …if it’s all in line there 

you can see it right there really…you don’t 
have to look around the page for the 
information.“ (Ben)

Size of text and readabilitySize of text and readability
• “…the Quit Line on this one, it’s big, it’s 

there and the same with the You Can Quit 
Smoking, that slogan, that’s there.  So it 
well stands out to me, it’s in your face. “ 
(Cathy).

Contrast
• So I think the backing colour has a lot to do 

with it.” (Graham)

Key Attributes

Text blocking (and simplification)
• “…if you see, you know like, a bold 

headline and then a whole load of 
writing underneath, you’re going to see 
the headline and think ok, never mind.  
But if you can see in little blocks like that 
there it just makes them a lot morethere, it just makes them a lot more 
clearer and you’re probably more 
inclined to actually read what it’s 
saying.” (Graham). 

Prominent affirming message
• “The You Can Quit Smoking is on its 

own. It sort of makes you want to read 
it. It sticks out by itself.” 

Discussion and Conclusions 

• Quitlines are vital to the Smokefree 2025 goal, which 
requires increased cessation attempts and success

• Current format is too small, too detailed, and too hard 
to read

Instead
• Centre text, use colour, block information and use 

larger fonts

Next Steps
• Completion of experimental work estimating preference 

and relative effects of different formats


