
SEMINAR 

Thursday 26 April 2012 

Te Raukura Te Wharewaka O Poneke 

15 Jervois Quay, Taranaki St Wharf,  

Wellington 

Seminar Schedule 
 
 

2.45pm   Coffee & 
                 registra�on                           
 
3.00pm   Welcome 
 
3.15pm   Keynote 
       address 
 
4.15pm   Ques�ons 
                 & discussion 
    
5.00pm   Seminar 
       closes 
               

Profi+ng from the Poor: 

Public Health Lessons from 

Tobacco Industry Targe+ng of 

Low-Income Women 

is a na�onal collabora�on of 

leading New Zealand tobacco 

control researchers with 

experts from the University of 

Otago, Massey University, Tala 

Pasifika and Whakauae 

Research for Māori Health and 

Development.  ASPIRE2025 

will  conduct research to 

inform the Smokefree 2025 

goal.  We are proud to be 

partners with the Health 

Sponsorship Council. 

There is no cost to a1end 

this seminar, but places 

are limited. 

To register, contact 

Donna at the Health 

Sponsorship Council by 

the 20th April 

Email: donna@hsc.org.nz 

 

Registra�on is not open to individuals 

who have any current or previous 

affilia�ons with any tobacco company. 

We invite you to an ASPIRE2025 seminar to learn how tobacco       

con�nues to affect lower-income groups dispropor�onately.  As  

the female market  remains an increasingly lucra�ve global market 

for tobacco companies, public health must strive to understand  

industry strategies that promote smoking among low-income  

women. This seminar will focus on understanding  how tobacco 

companies mo�vate purchase and sustain tobacco use amongst  

low-income women. 

Keynote Address: Assistant Adjunct 

Professor Stacey Anderson 
 

Stacey Anderson is an Assistant Adjunct   

Professor in the Department of  Social and   

Behavioral Sciences at the University of   

California, San Francisco. She received her PhD  

in Social Psychology from the University of  

California, Davis. 

 

Her research interests lie at the intersec�on of public health policy and 

social cogni�on.  She inves�gates marke�ng strategies that tap implicit 

constructs of self and percep�ons of others, pair brand iden��es with 

personal  iden��es, and encourage consump�on of products  

detrimental to individual and public health. Stacey has recently  

examined how tobacco marke�ng targets consumers' psychosocial 

needs that are  unrelated to smoking―par�cularly women, health-

concerned smokers, and young trend-seBers―with implica�ons for  

public health policy.   

 

Her  research has been published in Tobacco Control, Social Science and 

Medicine, Journal of Ins�tu�onal Economics, and Sex Roles and she has 

earned awards from the Society for Research on Nico�ne and Tobacco, 

the Roy Castle Lung Cancer Founda�on, and the UK Department of 

Health.    

www.aspire2025.org.nz 


